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WORKING TOGETHER TO OPEN FUTURES Sl

OUR MISSION OUR PARTNERSHIP

SKILLSUSA IS AMERICA’S PROUD CHAMPION OF THE SKILLED BY PARTNERING, YOU HAVE A UNIQUE OPPORTUNITY TO:
TRADES. OUR MISSION IS TO EMPOWER STUDENTS TO BECOME

SKILLED PROFESSIONALS, CAREER-READY LEADERS AND

RESPONSIBLE COMMUNITY MEMBERS. STRENGTHEN

THE FUTURE OF
WHY IT MATTERS TODAY YOUR BUSINESS

BUSINESSES NEED SKILLED TALENT STUDENTS NEED EMPLOYABILITY SKILLS

OPEN UP
GREAT FUTURES
FOR AMERICA’S
CTE STUDENTS

#1 89%

HARDEST JOBS OF ALL FIRST-TIME HIRES

WHO LOSE THEIR JOB, DO
TO FILL SO BECAUSE OF A LACK OF
EMPLOYABILITY SKILLS

For more information, please contact the SkillsUSA Office of Business Partnerships and Development at bpd@skillsusa. org

’ ‘ Julie Dufour
Associate Director,

TECHSPO and Development

Hilary Legge

Data Stewardship Manager
540-3369141
hlegge@skillsusa.org

Cathy Arrington
Director
703-424-0878

| carrington@skillsusa.org

702-806-1089
N\ [dufour@skillsusa.org




SKILLS USA MEMBERSHIP BY THE NUMBERS *

ABOUT SkiLLsUSA 14.6 MILLION 442,723

Total cumulative members since 1965 2022-2023 membership (including alumni)

359,169

student members

319,355 34,859 4,955

high school college/postsecondary middle school
members members members

SkillsUSA partners with business and industry
who share our mission and common goal to
grow our future skilled workforce.

Founded in 1965 and is recognized by U.S.
Department of Education and U.S. Department
of Labor as a successful model of employer-
driven youth development training

19,718 Classrooms

2 ] ’263 Spread across the country
teacher members 4,709 Ski"SUSA Schools

(SkillsUSA professionals) Across the country

More than 850 business, industry and labor organizations actively support SkillsUSA at the

national level through donations, in-kind contributions and involvement in local chapters.

Personal

Skills

THE DIFFERENCE 1S THE FRAMEWORK

WHAT IS
The SkillsUSA Framework is the foundation CTE
of all our programs. It's made up of three
Technical sl components: Personal, Workplace and AND
e o Technical Skills grounded in academics. CTSO
: SkillsUSA Framework = YouTube ‘M L CTE
SkillsUSA Advantage Report m Z: CTSO
Business,
Agriculture, Architecture Arts, AV Management Education CAREER CLUSTERS
Food and and Technology and and and
Natural Resources Construction Communications Administration Training Within CTE there are 16 Career Clusters
2,120 37,635 5,441 representing 79 Career Pathways to help

68,564/ \ 1,181 / \

learners navigate success in college and career.

Health Hospirollity Human Information
Science ond Tourism Services Technology Visit Competitions page for more information.
22,512 \ '|6,4'|O/ 25,518 \ 17,684 & &
PUbliLcG\évcllfety, Mansfacuring . Marketing, ﬁg,”j,ﬁﬁﬂﬁg;’” *For the number of SkillsUSA chapters and
and Corrections ales and Service and logistics members b)’ state, go to: Fact Resource
22,291 15,566 3,138 41,319



https://www.skillsusa.org/competitions/skillsusa-championships/categories-and-descriptions/
https://brandfolder.com/skillsusa/skillsusa-brand-assets/#!asset/mjrpp92j85pjzmwfmgkw5g
https://www.youtube.com/watch?v=AWgDfgDAtp4
https://skillsusa.egnyte.com/dl/TCMDVYM4MV
https://www.skillsusa.org/wp-content/uploads/2023/01/SkillsUSA-Advantage-2-Page-Report.pdf
https://www.skillsusa.org/wp-content/uploads/2023/01/SkillsUSA-Advantage-2-Page-Report.pdf
https://www.acteonline.org/wp-content/uploads/2022/03/ACTE_What_is_CTE_Infographic_February2022-2.pdf
https://www.acteonline.org/tech-ctso-get-involved/

Click on Info buttons throughout for

more details and impact oufcomes

Program Support Opportunities
NATIONAL PROGRAMS WITH LOCAL IMPACT

. February
SkillsUSA Week i 12/
MULTIPLE AUDIENCES
A week full of media events, advocacy days, community service
activities, member recruitment and SkillsUSA celebrations as our members
advocate for SkillsUSA, CTE and skilled trades career pathways with
government officials, community leaders, school administrators,
counselors, parents and the public.

SkillsUSA May
National Signing Day o Deadline 4/1

STUDENTS

The annual event highlights the skilled trades and celebrates high
school seniors and college/postsecondary students who have chosen
fo pursue a career as a professional in the skilled frades. Local
SkillsUSA chapters or partners host signing day events.

June - NLSC

Chapter Excellence Program
nfo  Deadline 12/1

TEACHERS AND STUDENTS

A yearlong program at the chapter level infegrating the SkillsUSA
Framework in chapter Program of Work activities. The top 24 chapters
are interviewed by business and industry partners during NLSC and
honored along with the top three schools awarded as Models of
Excellence [MOE) in each component area: personal, workplace and
technical skills awarded at the NLSC Recognition Session.

August

State Directors Professional P Deadine 6/3

STATE DIRECTORS Deve|opmenT Trgining Conference

Training Conference

STATE DIRECTORS

More than 60 state directors representing state departments of
education and associations in all states and territories of our country
gather for professional development and the pathway fo success in CTE.

Programs

SkillsUSA Week

(Speaking = Instagram Live)

SkillsUSA National Signing Day

Chapter Excellence Program

State Directors Professional Development Training

Conference

Benefits

Social Media (programmatic post)

Social Media (shoutout)

Program Webpage (i applicable)

Conference App (if applicable during NLSC)

Signage or Digital Assets

Co-branded Program Material for attendees
(journals, agenda, t-shirts, certificates if program provides)

Promotional ltems — Sponsor Provides (optional)

Co-branded Press Release (on request)

Acknowledgement
(SkillsUSA messages to stakeholders) Pre/Post Event

Collaborative Messaging / Speaking Opportunity

(Live or pre-recorded depending on program)

Qty Available

$25K $10K

SOILD | ~/a
No

Limits N/A

3 N/A

No
4 Limits

$25K $10K
N/A N/A
1 N/A
Logo N/A
Logo Name
Logo Name
Logo N/A
v N/A
N/A N/A
v v
2mn |



https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/ProgramOverview/ProgramOverview_SDProfDevTrainingConference.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/ProgramOverview/ProgramOverview-ChapterExcellence.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/ProgramOverview/ProgramOverview_NationalSigningDay.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/ProgramOverview/ProgramOverview_SkillsUSAWeek.pdf

TEACHER PROFESSIONAL DEVELOPMENT
Premier Sponsor  $175K

Exclusive Opportunity Receives top level for ALL bundled programs

Program Support Opportunities

TEACHER PROFESSIONAL DEVELOPMENT Progroms Qty Aveilable
$25K
Choose 1
— Program
Academy of Excellence P e MO =
eadline 5/ o Academy of Excellence 5 9 e
A series of professional development sessions at NLSC. 5 (Networking = access o Teacher Lounge) R mits
Note: Speaking opportunities for this program are sold out. 5’ Advisor of the Year — s@LD No
3'- (Networking = access to Teacher Lounge) E}I Limits
=1 Advisor Summit 5 No
(= o o
3 Limits
Advisor of the Year June = NLSC Advisor Training 9 No
- mfo  Deadline 11/1 Limits
== | ADVISOR , i
CEEN (7Tl Professional member recognition. Cohorts o
2 .
Limits

PN

=—— ADVISOR —

SUMMIT

June = NLSC

Advisor Summit mo  Deadline 5/ 1

An immersive Professional Development experience during NLSC.

Benefits

Social Media (programmatic post)

Social Media (shoutout)

Conference App (if applicable during NLSC)

Premier
Logo on Professional Development webpage Logo

ADVISOR Advisor Trainin Yearfound : —
TRAINING v 9 info  Deadline 9/ Signage or Digital Assets
- Yearround Professional Development experiences occurring virtually -
and in-person. Co-branded Program Material for attendees g events | 1
(journals, agenda, t-shirts, certificates if program provides) events event
Promotional ltems — Sponsor Provides (optiondl) 2 events | 1 event
Co-branded Press Release (on request) N/A N/A
Cohorts Yearround
infe Deadline 11/1 Acknowledgement v Y
Develops Professional Learning communities at the local level. (SkillsUSA messages to stakeholders) Pre/Post Event
Collaborative Messaging /Speaking Opportunity 5min | 3min
(Live or pre-recorded depending on program) (2events) | (1 event)
Networking with intended audience 2events | 1 event



https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/ProgramOverview/ProgramOverview_AcademyOfExcellence.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/ProgramOverview/ProgramOverview_AdvisorOfTheYear.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/ProgramOverview/ProgramOverview_AdvisorSummit.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/ProgramOverview/ProgramOverview_Cohorts.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/ProgramOverview/ProgramOverview_AdvisorTraining.pdf

STUDENT LEADERSHIP

Program Support Opportunities Premier Sponsor  $175K

Exclusive Opportunity Receives top level for ALL bundled programs

STUDENT LEADERSHIP gl Qty Available

$25K
Choose 1
Program
g | P No
Delegates Program June = NLSC 4 Delegates Program SOLD| ;.
nfo Deadline 4/1 A Eiovar "
STATE DELEGATES L —evee 1 Bors
. I , . 3
This program engages state identified delegates fo represent their respective el Leverage [_;I ) o
state associations. 3 o i
National Officer Program 9 No
Limits
October Washington Leadership Training Institute No
EleVO fe fifo Deadline 9/1 (Networking includes booth/table setup) @ J Limits
CHAPTER OFFICERS B fit
this is a virtual experience for chapter officer teams focusing on building skills to enenis
lead and serve their chapter members.
Social Media (programmatic post)

Levercge Jone — Pre NISC Social Media (shoutout)

nfo Deadline 4/1

STATE OFFICERS Conference App (if applicable)

An intensive leadership experience open to SkillsUSA's state officers.

Signage or Digital Assets

Logo on Program Webpage (if applicable)

2 events

i i Yearround
National Officer Prog ram Deod|inue 000 Co-branded Program Material for attendees

i (journals, agenda, t-shirts, certificates if program provides)

I 2 events 1 event
LA NATIONAL OFFICERS

Yearround program develops National Officers info leaders they are destined
fo become. Networking can involve attendance to your local office.

Promotional ltems — Sponsor Provides (optional)

2 events | 1 event

Co-branded Press Release (on request)

N/A N/A
Washington Leadership Training Institute Acknowledgement
Sepfem ber (SkillsUSA messages to stakeholders) Pre/Post Event v v
ALL STUDENT LEADERS nfo Deadline 7/1
Inferact directly with over 500 student Collaborative Messaging /Speaking Opportunity 5 min 3 min
participants from across our nation who are advocating for and elevating the (Live or pre-recorded depending on program) (2 events) | (1 event)

perception of the skilled trades.

Networking with infended audience 2events | 1 event



https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/ProgramOverview/ProgramOverview_Delegates.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/ProgramOverview/ProgramOverview_Elevate.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/ProgramOverview/ProgramOverview_Leverage.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/ProgramOverview/ProgramOverview_NationalOfficerProgram.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/ProgramOverview/ProgramOverview_WLTI.pdf

Strategic Initiatives with Local and National Impact

The SkillsUSA Workplace Learning Experiences Initiative represents a major focus of the
k WORKPLACE LEARNING EXPERIENCES INITIATIVE

organization to:
MULTIPLE AUDIENCES +  Track outcomes and measure efforts to close the skills gap;

Since 1965, SkillsUSA has worked to close the skills gap. » Create a partnercentric system of best practices; and
More deeply serve the best interests of our students.

SkillsUSA Workplace Learning Experiences will provide students with a path to:
Industry recognized certifications and postsecondary credentials;
Program related, paid worksite experiences; and
Viable apprenticeship, internship, and employment pathway opportunities.

DIVERSITY, EQUITY AND INCLUSION (DEI) DEI Statements and Actions

= SkillsUSA is committed fo serving the diversity of members within our schools and communities.

nfo

MULTIPLE AUDIENCES = SkillsUSA holds itself accountable to advancing the needs of marginalized students and will

SkillsUSA strives to ensure inclusive participation in all our endeavor fo serve as a leader in this capacity within career and technical education.

programs, partnerships and employment opportunities. = SkillsUSA identifies and actively removes barriers o equitable access for members while
providing inclusive opportunities for students fo grow.

We want SkillsUSA to be regarded as a membership organization = SkillsUSA is committed fo critical reflection and continuous learning.

of choice that encourages all individuals to be involved. = SkillsUSA the organization is focused on equity within its work environment.

Direct Stakeholder Support

D> SCHOLARSHIPS

STUDENTS = Prize Equity Scholarships
With our incredible partners and individual donors SkillsUSA distributed over $1.8M in scholarships in FY2023. This *  NISC Travel Scholarships
support removes barriers for students to continue their career path and changes their lives. SkillsUSA has developed *  PostSecondary Education Scholarships

mechanisms within each scholarship to share collateral and impact with partners and donors to show student outcomes.  ®  SkillsUSA Prevail Scholarships

IN-KIND SUPPORT

nfo

MULTIPLE AUDIENCES =  InKind Donations for SkillsUSA Championships

Inkind supplies for competitions, volunteers (technical committee service and judging) is an integral part of the support = Signing Day InKind or Scholarships (local)

that helps define industry standards for the competitions and influences classroom curriculum. At the National level we = InKind support af State and local Compefifions

record over $3,000,000 each year. We can also assist in connecting you fo opportunities at the State/Local levels. 7


https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/Strategic%20Initiatives/FY2024%20Partnership%20Opportunities%20_WorkplaceLearning.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2023/CUSTOM/Attachments/SkillsUSA%20DEI%20Funding%20Priorities.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/Strategic%20Initiatives/StakeholderSupport-Scholarships-Details2024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/Strategic%20Initiatives/StakeholderSupport-InKindSupport-Details2024.pdf

CAREER ¥
INCOME A;‘ ..,\

SHILLS
FUTURE

—

SkillsUSA

=
SkillsUSA .

NATIONAL LEADERSHIP
& SKILLS CONFERENCE

)\ 7JOIN THE ELEVATOR
TN INDUSTRY

VISIT US ATBOOTH #218

|

RTISING AND BRANDIN

SkillsUSA
NATIONAL LEADERSHIP
& SKILLS CONFERENCE

WEEEERs 55 .

& 2KII2 COMLEKEMCE
AW LS AT PE B EUE HiD

Advertising and Branding opportunities
are donative if messaging is not
considered revenue generating

marketing advertisements.



s NLSC 2023 BY THE NUMBERS
SkallsUSA .

SkillsUS

NATIONAL LEADERSHIP T | d F gaee
& SKILLS CONFERENCE ofal aftenaance or EEEmGLl}
] 6,] 02 |nC|UCIeS: Watch this video
about TECHSPO! PP
5,992 4
student competitors Over 1,000 students
i1 110 handson or serve as voting delegates,
leadership contests volunteers or observers
Attendance is Of th
o ose students 1,646 chapters (schools)
59% male attending, 75% were represented

are high school, 23% .
college/ postsecondary Over 850 committee members

0 :
49? femqle and 2% are from industry hglp plan
[of those reporting] and run the SkillsUSA
Championship competitions.

middle school

SAVE
THE
DATE! Also attending are
NATIONAL LEADERSHIP  June 24-28, e
& SKILLS CONFERENCE observers, VIP guests from
2024

education, government
and families.

View the TECHSPO Prospectus and reserve your booth today!
NEW - Reserve your space for SIM World, an immersive simulation experience of skilled trades
9


https://www.youtube.com/watch?v=_iEuT0Xotuk
https://www.youtube.com/watch?v=_iEuT0Xotuk
https://www.youtube.com/watch?v=_iEuT0Xotuk&t=27s
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/SkillsUSA-TECHSPO-Prospectus-for-2024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/SIMWorld-Overview2024.pdf

NLSC Featured Support Opportunities

The SkillsUSA National Leadership & Skills Conference is the world’s largest showcase of skilled trades. High-quality career and technical education is the
centerpiece of the conference. Thousands of students, teachers, education leaders and representatives from hundreds of national corporations, trade associations,
businesses and labor unions participate, network, and collaborate to develop the future workforce.

Pre-Session (Tuesday) — New!

This is an event within the Opening General Session. Be the sponsor of this pre-session where there are a host

of predefined engagement, inferviews, videos and morel!

$25K
Qty Available = 1
Deadline=5/10

Opening General Session (Tuesday)

The high energy kickoff event of the annual National leadership & Skills Conference that sefs
the tone for the week-long conference.

$100K SOLD
Qty Available = 1
Deadline = 5/10

Champions Festival (Wednesday)

The Champions Festival is a night of fun, food and games indoors and just outside in the park to celebrate
our accomplishments through-out the week. The festivities include outdoor games and activities, numerous
food truck vendors and a live DJ on the SkillsUSA Main Stage.

$150K
Qty Available = 1
Deadline=5/10

nfo

NLSC General Session Cluster Award Sponsors (Friday) — New!

The high energy awards session recognizes the accomplishments of participants in the SkillsUSA
Championships, national officer election process and more. In addition to those that are present at NLSC,
there are an additional 20,000 unique online viewers of the Awards Session.

New this year are sponsors for each of the Career Cluster Awards. Have your brand and video transition
recognized kicking off each Career Cluster Awards segment. First come — First served

BP0
DD

$25K (per cluster)
Qty Available = Tea.
Deadline =5/10

Entertainment Sponsor — New!

Be the sponsor aligned with our entertainment. Your brand and awareness will be tied to entertainment elements during Opening Session, at

GWCC and other locations as defined. Let's kick NLSC up a notch!

This package includes an opportunity to have a VIP meef and greet photo op with some of the enterfainment!

$75K
Qiy Available = 1
Deadline =5/10

Pre-Session (Friday) — New! $25K SOLD

This is an event prior to Awards Session. Be the sponsor ~ Qty Available = 1
of this pre-session where there are a host of pre-defined  Deqdline = 5/10
engagement, inferviews, videos and morel!

Livestream Sponsor — New!

Be the sponsor of the livestream and video playback of
Opening Session and Awards session. Your logo will be
featured on screen of the livestream throughout the event,

video/photo clips during transitions and morel!

$25K SOLD
Qty Available = 1
Deadline=5/10

10



https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-Awards%20Session%20Cluster%20Sponsorships.pdf

NLSC Featured Support Benefits

SOLD

SOLD

SOLD

Feqfured NLSC Pre-Session NLSC ‘ Chom-pions Pre-Session NIN@ . _
S d Sessi (to Opening Session) ~ Opening Session Festival (fo Awards Session)  Cluster Awards Livestream Entertainment
ponsoread oessions Tuesday Tuesday Wednesday Friday Friday Sponsor Sponsor
$25,000 $100,000 $150,000 $25,000 $25,000 / cluster $25,000 $75,000
Qty Available 1 1 1 1 1 / cluster 1 1
Deadline 5/10 5/10 5/10 5/10 3/1 5/10 5/10
Social Media
(programmatic post) N/A N/A 1 N/A N/A N/A N/A
Social Media [shoutou) ] ] ] ] e el ¢ ek ] ]
Program Webpage v v v v v v N/A
Conference App logo logo on session logo on session logo Logo on session Llogo N/A
Signage / Collateral logo logo logo logo logo logo Llogo
Press Release (by SkillsUSA) N/A v v N/A N/A N/A N/A
Ayvgrds & Recognition v v v v v v v
Digital Book
Sponsc?r Provided v v
Promotional Items (optional)
. E}\(Pe-difion NLSC
o 1ISsion
Other Benefits + Mobile App Push
Notification
+ 3 photos featured
at closing
*logo on screen
: : Video clip or 2 min Video clip or 2 min during entire
Collcborgnve Messaging brief on-stage (2 min video clip) Welczom.e mressoge brief on-stage 20 second clip livestream N/A
Opportunity engagement Minuies engagement + logo included on
banner image
where playback
lives
Includes TECHSPO
Booth/Table Setup — at State Farm Arena Activity Zone branding GWCC
P N/A (sponsor can bring and space available to N/A N/A N/A

Activation space

booth activation)

bring a booth to the
festival

entertainment

11



Advertising and Branding Opportunities

Champions Magazine $6,000/Yearor — State Directors Welcome Reception New! $25,000 SOLD
k Dlglfﬂ| Hub Advertisement $1,500/Quarter This is an exclusive networking event occurring on Qty Available = 1 BENEFITS
Our flagship digital publication with Sunday prior to NLSC. The State Directors meet, Deadline = 5/1
new confent posted weekly including network and prepare for NLSC. This exclusive
school spotlights, podcasts and in-depth opportunity allows you and a colleague fo attend $25k level:
features about students, teachers, the reception, network with the State Directors and E ’
alumni and partners. have a short presentation if desired. * Social media
Home - SkillsUSA Champions shoutout
State Directors Breakfast $25,000 = 2 Spigzlgir;ﬁ?g?t;
Career Cluster SUPPO” $5,000 S Mo s These are annual kickoff and close-out networking $10,000 =4 SOLD ssets
Each of our over 100 ”Ode areas fal . breakfasts where industry pariners can gather with Deadline = 4/1 « Logo on program
Elmder one of 1411coteggr!es known as Deadline = 5/19 e el e SkillsUSA State Directors to collect and gather new provided materials
Career C|uster§ . Providing Career 2 and upcoming ideas. Monday (slides, agenda, t-
Cluster support is the best way fo target (occurs on Monday and Friday) SOLD shirts if provided)
and meet your future employees. i TR — X
e * Sponsor provided
Prominent social media posts, cluster e e s Call to Action Breakfast $25,000 =1 . glveaway |tl?ms
branding on our website and at the - Call to Action is an annual networking breakfast $10,000 = ijn}:m s;:(ga =
National leadership & Skills s el ... o = when SkillsUSA instructors hear CTE news and Deadline = 4 OLDNetworking
Conference. S /\ & " @ organizational updates from our executive director,
A —— T . & - — special guests and other teachers from across the $10k level:
Reach | SkillsUSA s> _$ o " nation. (VWednesday of NLSC) lj
w ﬂ Skl - * Logo on signage or
digital assets
Pour the indusTEA — New! $5,000 Community Service $25,000 = }OLD Sponsor provided
k Join in on a virtual industry panel Each year at NLSC, over 400 students and $10,000 = giveaway items
S Ussion specific to each career ) teachers showcase their skills in a community service  Degdline = 5/1 * 3 min speaking
cluster. This is a high-energy, Deadline = 10/1 project fo give back fo Atlanta community. * Networking
informative experience that will connect (Friday of NLSC])
students with business and industry Community Service photos Facebook ﬁ
panelist. We invite classrooms to attend
this careerfocused event. Competition Lunch Sponsorships NeW.’ $15,000 = 1 each
(Occurs November 16, 2023) k » Branding in competition, speaking opportunity
during debrief.
+  Based on availability, 1 sponsor per competition
Suite - State Farm Arena §2,500 =
Lounges = Entertain in style! Reserve one of a few selected Qty Available = 8
. Adg/isors lounge g?g'ggg _ ; suites for each of our agenda events faking place at D(?;c”ine =6/1
«  Official Pariner Lounge NN = the State Farm Arena. You will receive 15
«  State Direcfors Lounge Deadline = 4/1 wristbands for each event at the arena.
Large Suite - State Farm Arena $6,000 SOLD
This is a large room with seating for 27 p|us ny Available = 1
standing room. You will receive 35 wristbands for Deadline = 6/1

each day there is an event at the arena.



https://skillsusachampions.org/
https://www.skillsusa.org/who-we-are/reach/
https://www.facebook.com/media/set/?set=a.660928366074461&vanity=SkillsUSA
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/Champions%20Digital%20Magazine%20Rate%20Card%202024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/ProgramOverview/ProgramOverview_PourtheIndusTEA.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-CompetitionLunchSponsors-Details2024.pdf

d o o d do og0
Advertising and Branding Opportunities

P Meeting Pods $30,000 SOLD _ B NLSC Mobile App Sponsor New! $20,000 SOLD

Attendees are always looking for quiet spaces. Qty Available =1 = logo on NLSC mobile app Qty Available = 1
Be the hero and have your logo on the meetfing pods

placed throughout the event.

» 13 meefing pods

 Branding on select surfaces

+ Includes 1pod you can place right in your booth!

* (1) Scavenger Hunt mission asking them to take a
picture in one of the Meeting Pods showing your
logo and (1) mission directing them to your booth

Deadline =2/20  *

*  Possibility of 2
opportunities

* (13 pods each)

Llogo on signage

Enhanced exhibifor listing

Banner ad in mobile app

1 push nofification during event

(1) Scavenger Hunt Mission photo in your
booth and (1) having attendees take a pic at
one of the Mobile App signs w/logo

Deadline = 3/31

=

SkillsUS\
NATIONAL LEADERSHIP
& SKILLS CONFERENCE

Conference Lanyards
Prominent co-branding with SkillsUSA worn by all
aftendees. Lanyards must be worn to access the

conference. This is the most highly visible personal item

worn at NLSC.

$25,000 SOLD
Qty Available = 1
Deadline = 2/1

NLSC Conference Pin

The student designed pin will be affixed to your card
design and your brand will be in the hands of every

registered attendee. This is the pin that students proudly

wear throughout the conference.

$25,000 SOLD
Qty Available = 1
Deadline = 3/1

Registration Sponsor

+  logo on NLSC Registration website

Llogo on signage in main Registration Hall
Recognition on digital or printed materials
Handout opportunity available

(1) Scavenger Hunt Mission directing fo your
booth and (1) fo take a pic at one of the
Registration signs w/logo

$20,000
Qty Available = 1
Deadline = 3/31

NLSC Housing Sponsor New!
+  logo on NLSC housing websites

Recognition on digital or printed housing materials

+ logo on NLSC welcome signs (in hotels)

(1) Scavenger Hunt Mission directing o your booth

and (1) having attendees take a pic at one of the
hotel housing signs w/logo

$20,000
Qty Available = 1
Deadline = 2/30

4

Wi-Fi Sponsor

+ logo on Wii Splash Page

+ logo on signage (digital and printed) within
event space directing attendees to Wi-Fi

+ logo on App directing attendees to Wi-Fi

(1) Scavenger Hunt Mission directing fo your
booth and (1) asking who is the Wi-Fi sponsor

$20,000
Qty Available = 1
Deadline = 3/31

NLSC Froe Wi-Fi

ADELTA

4

Circular Staircase Glass Cling

This is a key focal point, found in building B Lobby
main entrance — near the social kitchen food court
area. It is an exclusive co-branded element shared

$10,000 SOLD
Qty Available =1
Deadline = 5/19 |

P> skillsUSA University $25,000 SOLD

SkillsUSA University sessions are technical skill learning
options during NLSC. This is your opportunity to lead a
session, have branding on all SkillsUSA University
signage and host a Power Hour session.

Qty Available =1
Deadline = 4/20

with SkillsUSA conference branding.

Vir

tual Career Cluster Photo Experience New! $25,000 SOLD

Llogo on Signage promoting

Logo on messaging attendees get fo refrieve photos
1) Scavenger Hunt Mission directing to your

booth and (1) asking having atfendees upload

one of their Career Clusfer photos

Qty Available = 1
Deadline = 4/30

4

Large Banner in Entrance New!
Lock in this large statement piece right af the
enfrance to the A/B building near registration
area. Prime custom branding in an exclusive
hanging banner.

Check out the Info Triangle for more defails

$8,000 SOLD
Qty Available = 1
Deadline = 5/1

13



https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-MeetingPods-Details2024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-SkillsUSAUniversity-Details2024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-MobileAppSponsor-Details2024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-WiFiSponsor-Details2024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-CircularGlassCling-Details2024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-LargeBanner-Details2024.pdf

d o o d do og0
Advertising and Branding Opportunities

Scores Banner $10,000 SOILD . Courtesy Corp (T-shirts) $25,000 SOLD
Prominent logo branding on the medalist Qty Available = 1 ™ Courtesy Corp is your walking brand Qty Available = 1 '
results [scores| webpage all competitors visit.  Deadline = 4/1 advertisement throughout NLSC. Deadline = 5/24 < ==

\ Premier

SkillsUSA Medalists and Scores The National Courtesy Corp is an essential

group of dedicated high school and post _
secondary students, teachers and chaperones. ~ Qfy Available = 3

$10,000 71 left 4} oo &

LoGo

L0GO 1060 0G0
| | 1060 1060 1060
|

TECHSPO Lounge $10,000 SOLD .
Lounge area on the conference show floor for Qty Available = 1 Without their assistance, the national Deadline = 5/24
aftendees fo relax and recharge their devices.  Degdline = 5/19 organization would not be able fo conduct

g@ | P NLSC. $5,000

e 418 o Qty Available = Unlimited
Deadline = 5/24

Branding on various surfaces

Display rack for your materials

Monitor for your looped video

Space identified on map w/logo identifier

(1) Scavenger Hunt Mission directing atfendees
to take a photo in the Lounge with your logo

A different color shirt is worn each day.

(Sunday — Thursday)

See Info document for benefits of the levels

Floor Clings (A to B) or (B to A) $4,000 SOLD
GWCC ranges over 3.9M square feet and Qty Available = 1
directing traffic between Halls A and B is key ~ Deadline = 5/19

fo driving affendees to your booth!
$4,000 SOLD
Have your full-color logo, and booth number Qly Available = 1

Deadline = 5/19

P> Business and Industry Pins $5,000 T
Your organization’s promotional pin (1,000 Qty Available = multiple
count) affixed to a card sharing your message  Deadline = 5/1
to distribute in your TECHSPO booth.

BOOTH #432

placed on directional arrows to guide

P> Digital Awards and Recognition $3,600 (full page)

aftendees toward your booth!
+ 8 arrows from Hall Ato B or
+ 8 arrows from Hall B to A

Book

Advertisement space in the digital “go to”
book for all NLSC competitors and attendees.

Qty Available = multiple AWAR "
Deadline = 5/6 RECO NITION

Link to NLSC 2023 book for visual $1,800 (half pqge)
P> Center Step Facings $3,500 SOLDF ngﬁﬁlzb;e/ 6 2
™« Your full branding on 3 of the center steps  Qty Available=1
e 25"H x 56"W Deadline = 5/24
P Enhanced Exhibitor Listing $500
k Elevator Cllng $3,000 SOLD Cogu})}limen:jy'our gxhibi}:c')g'lisﬂr‘w‘g fo include: Examp/le\info
™« Your full branding on the prime elevator Qty Available = 1 * Enhanced icon in exhibitor listing & map ___~ - -
9 P ty . .
located in B buid al tabl Deadline = 5/24 iy F—
ocaledin b buliding hear socia fable eadline = + Online description (1,000 characters) A i ig
» Videos (2)
+ Digital product showcase (5) E
Charging Stations $2,000 SOLD k + Show specials (5)
Be the official sponsor of personal device Qty Available = 1 * Press releases (5)
charging sfafions throughout the venue! Deadline = 5/19 ﬁ”{"ﬁ‘ogwﬁ » Access fo analyfics

There are 10 units included in this sponsorship. Your full-color logo will be
placed on the signs as shown, along with NLSC conference branding

14



https://issuu.com/skillsusa/docs/skillsusa-awards-and-recognition-book-2023?fr=sMDUzMzYxMDgyMTA
https://www.skillsusa-register.org/scores
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-CenterPlantStepFacings-Details2024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/2024%20Awards%20Book%20Rate%20Card.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-BusinessIndustryPins-Details2024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-ElevatorClings-Details2024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-CourtesyCorp-Details2024.pdf

Advertising and Branding Opportunities

ADVERTISING and BRANDING (at NLSC) ADVERTISING and BRANDING (at NLSC)

4

Scavenger Hunt

Be a part of a challenge activity atf the SkillsUSA 2024 NLSCI
Expedition NLSC engages members in all aspects of the
conference and encourages networking with partners.

Aftendees earn poinfs as they navigate the conference and visit exhibit ELSG
booths to complete a challenge. This activity will drive booth traffic,
create more FUN and highlight your company to members, in
conference coverage and on social media.

& sealants

Overall Sponsor of the Scavenger Hunt: $10,000 SOLD T e
+  Cobranding on opening screen Qly Available = 1 ST L1
+ Promotion of game and activities Deadline = 6/1 EEPE

including Sponsored by: LOGO EEE

4 individual scavenger hunt missions

4

55” Mobile Monitors (video loop)

Your compiled video content will be displayed
on a single sided 55" floor monitor display.

Displays placed throughout the conference by show
management. Preferred general locations based on availability.

$2,500 1 left
Qty Available = 10
Deadline = 6/1

4

LED Wall Monitor (still ad)

Your ad will be in rofation on all 5 large LED
wall screens throughout the venue. Each ad is
approximately 8-seconds/full loop as 80-sec.
including overall conference messaging.

$2,500 SOLD
Qty Available = 5
Deadline = 6/1

DONE RIGHT} ¥

Booth #317

+ Sponsor provides/contributes to overall prize for winners E k Mobile App Push Nofification $2.000
Individual Scavenger Hunt: $1,200 (= Have a drawing at your booth, a special Qty Available = 6
1 scavenger hunt activity Qt)j Available = mu|tip|e callout, or even a session you want fo Deadline = 6/1 NATIONALLEADERSHIP
Deadline 6/1 promote? Lock in a push notification during T-am. SOLD
NLSC to get your message out! T-p.m. SOLD
Each opportunity includes 1 push notification onone W - q.m. SOLD
of the days noted. Select the day and morning or ]
k Column WI'CIp - NeW.’ $6'500 afternoon: T, W, Th a.m. or p.m. \/: p.m. SOLD
Qty Available = 4 Th-a.m. SOLD
Showcase your brand on one of the di Th-
prime columns in the Building B main Deadline = 5/19 p-m. SOLD
enfranceway near the social table food st . .
court. More Columns Now Available! k Window C|Ings 51,200 (per 2 c|ings) SOLD
Click on INFO Triangle to see details and prices Showcase your brand on multiple windows Qty Available = :
near the main enfrance of GWCC 10 sets (20 windows)

4

$3,800 SOLD
Qty Available = 8
Deadline = 5/19

Escalators (Double Runners)

Attendees will be traveling throughout all 3 buildings during
NLSC and the escalators are the primary source of travel.
Have your brand literally at the fingertips of the attendees!

Step and repeat with the SkillsUSA conference branding.
Llogo/booth# in each sponsored area

Building B near the Social Table food court

Deadline = 5/19

4

Door Clings
Have your full branding on multiple doors in
the main entrances of Buildings A or B.

$300 (per cling) SOLD
Qty Available = 19 doors
Deadline = 5/19

4

Walkway Signs - New!

Have your full branding on multiple doors in the
main enfrances of Buildings A or B.

$1,000 (per sign)
Qty Available = 30
Deadline = 5/1



https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-Expedition%20NLSC%20Details%202024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-55%20inch%20Mobile%20Monitor%20-%20Details%202024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-EscalatorRunners-Details2024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-LEDWallMonitorAd-Details2024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-MobileAppPushNotification-Details2024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-WindowClings-Details2024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-DoorClings-Details2024.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-ColumnWrap-Details2024%20with%20NEW.pdf
https://s36.a2zinc.net/clients/skillsusa/nlsc2024/CUSTOM/Attachments/MPOSpecs/MPO-WalkwaySigns-Details2024.pdf

OFFICIAL PARTNER DEFINITION

Organizations that have made financial and/or documented in-kind
donative contributions of at least $25,000 that support our mission are
recognized as a SkillsUSA Official National Partner.

For sponsorship tiers, inkind is valued at a 2:1 ratio.
Two dollars inkind value = one dollar tier credit

2024 OFFICIAL PARTNER BENEFITS

DIAMOND
Parinership Level | $500,000 + | $250,000 + | $100,000 + | $50,000 + | $25,000 +
I;l:ot:ld "S;rll;UISl:dOFﬁ:rul Matienal Pariner logo - - - - - -
E?U%ﬁlilrsm racognition of cholce - - P - P -
e mAurTEA cave ocuned vl vt v o | ¢ i g 20 [
e 000 e
S Parmor wobag s s o e Leee s
?EEL%P%hcﬂon of booth location for SkillsUSA P - - - - P
ﬁkﬂﬂhwfhﬁCHSFO Official Parner discountad P P = P - =
Upgraded NLSC Registration quaniity with TECHSPO - ", P - - P

Boath (3/100 sq ft instead of 2/100 sq )

Access passes lo the exclusive Cfficial Parmer Lounge
at NISC - A space for networking, meetings and 20 15 10 8 5 3
refreshments (must ba registered for NISC to access)

Invitation for attendance o a Premiar Parmer

New!
Recephion at MLSC [Frday) = 15 1o 8 ? :

Inclusion in official pariner graphic during pre-session

gl slides at MISC Opening Session L2 it
logo along with name and deseription in mobile
app for SKillsUSA TECHSPO LLED R
Ad In the NISC Awards & Recognition
digial booklat New! |lull page ad| V2 page ad
Ad in Champions Magazine 1 ad 1 ad
(digital publication) New! | |3 weeks) | |1 woek)
Priority consideration fo present af SkillsUSA
University or Technical Fridays * - * *
A Joint press release celebrating our parinership - - P -
(upon request]
Targeted communication fo bulld pipeline o 4 K] vl 1
certificaticns, apprenticeships and employment pp... 1
E'pr;:":;":‘? ;;':3 ;E&T;ﬁgfﬁm with $50K or more cash parinership
Opportunity fo collsborate and cobrand 1n & l & | Z | &
pariner’s cause markeling campaigns New! with $50K or more cash parmership

2023 OFFICIAL PARTNERS

DIAMOND

Contributions of $500K +
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OFFICIAL PARTNERSHIP

In-Kind Contributions of $25K +

GW Publishers
Infernational Truck

Academy for Media Productions
Airgas

Rheem
Robinson Learning

Allegheny Educational Systems Mastercam Stanley Black & Decker
ATech Training MedCerts Stellantis
ASE (Automotive Service Excellence MINDS- Education Vermeer

Carrier Enterprise NC3

Yamaha Motor Corp.
Deondo Company QUIKRETE




SkillsUSA Mission Support

Core mission support provides vital organizational capacity;
infrastructure enhancements; financial stability and flexibility; and
continuous evaluation and sysfems improvements.

Mission support allows SkillsUSA to develop and distribute resources
that promote skilled trades including:

+ Enhanced curriculum for technical clossrooms

»  Membership recruitment and marketing support

« Support for 60 state SkillsUSA associations

« Support for nearly 20,000 classrooms across the United States

For all donations, an additional 15% will be added and allocated
fo mission support.

*Non-donative includes SkillsUSA TECHSPO and revenue

generating marketing adverfisements.

66

We hold that our present society has
advanced fo its current culture through the
hands, the minds and the hearts of working
men and women, ” he said. ‘It is about the
dignity of work. We are the guarantors of

America’s future.”
24
SkillsUSA

— Nick Pinchuk,

Chairman and CEOQ,
2023-2024 Theme

Click for video

Snap-on Incorporated

PARTNERSHIP
Qppoitunities

2023 - 2024

Learn more about SkillsUSA

We are SkillsUSA
We Are SkillsUSA — YouTube

SkillsUSA NLSC 2023 Flashback
SkillsUSA NLSC 2023 Flashback - YouTube

SkillsUSA TECHSPO
SkillsUSA TECHSPO - YouTube

NLSC Microsite

Thank you
for your support!

For more information, contact the SkillsUSA Office of
Business Partnerships and Development: bpd@skiflsusa.org

SkillsUS\ .

www.skillsusa.org



https://www.youtube.com/watch?v=KsB4exnylqc
https://www.youtube.com/watch?v=HjSNTIcarrk
https://www.youtube.com/watch?v=_iEuT0Xotuk&t=27s
https://www.nlsc.skillsusa.org/
https://www.youtube.com/watch?v=7CPSE-s0MKM
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